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Factors that promote and restrict environmental
policies in export firms of the Maule Region, Chile

Factores que impulsan y limitan las politicas ambientales
en empresas exportadoras de la Region del Maule, Chile
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ABSTRACT: The present work identifies the push and limiting environmental factors of export companies in the Maule
Region. This is done on the basics of a consectional descriptive study through the application of a survey to a representative
sample of export companies. It was concluded that companies that adopt an environmental policy face push factors such as
a weeded adaptation to local and foreign laws and to market demands. Such companies also face limiting factors, such as
high — cost investment in material and human resources and the lack of management.
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RESUMEN: El presente trabajo identifica los factores impulsores y limitantes de la dimension ambiental de las empresas
exportadoras de la Region del Maule sobre la base de un estudio de caracter descriptivo de corte transversal mediante la
aplicacion de una encuesta a una muestra representativa de empresas exportadoras. Se concluyé que las empresas al
adoptar una politica ambiental enfrentan elementos impulsores como la adaptacién a la legislacion nacional y extranjera
junto a las exigencias de mercado, ademas que, entre los factores entorpecedores, las empresas identifican la elevada
inversion en recursos materiales y humanos conjuntamente con la falta de compromiso de la direccion.
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